
VISION:  A thriving region where all individuals and families have the opportunity to succeed. 

The mission of the Community Foundation is to make the Richmond region a better place through bold 
solutions and inspired philanthropy.   Today, we manage more than 1,300 charitable funds with assets 
exceeding several billion dollars and growing. In 2021, we deployed more than 6,000 grants totaling over $91 
million.  The Foundation also supports the activities of 12 other charitable foundations and organizations that 
have chosen to fulfill their charitable legacy in partnership with us.  Together we do more good! 

As a part of the Community Foundation, you have a chance to use your skills and experience to create positive, 
long-lasting change for our region; while maintaining a healthy balance between personal and professional 
endeavors.  We offer competitive benefits, flexibility in schedule and partial telework, half-days on Fridays, a 
collaborative culture, and mission-centered work. 

To learn more about our vision and mission, please visit cfrichmond.org/About/Our-Story. 

TITLE:  Digital Marketing Manager 

REPORTS TO:  Vice President of Marketing 

POSITION DESCRIPTION:  The Digital Marketing Manager oversees the Community Foundation’s digital 
communications efforts, including website content, blogs, email, and social media channels. This role will 
support institutional storytelling efforts, creating and curating sharable content to reach a variety of stakeholder 
audiences. The Manager will determine a strategy to best match content with the appropriate digital channel. 
Using industry best practices and data analysis, they will develop innovative digital solutions to promote and 
further the Community Foundation’s mission, in partnership with the Marketing and Leadership Team. 

PRIMARY DUTIES AND RESPONSIBILITES: 

Content Development & Strategy: 
• Develop an annual content plan across multiple channels and platforms.
• Monitor and evaluate social and digital media trends, content strategy, and engagement to identify new

directions and methods to engage key audiences; learn and implement best practices to enhance user
experience.

• Work closely with the Marketing Team to strategically use web and social media to effectively reach target
audiences.

• Employ innovative tactics to grow audiences and increase audience engagement across platforms.
• Partner with various departments and stakeholders to evaluate the best digital solutions for various goals.
• Implement creative digital solutions to share the Foundation’s story, including video and blogs, for integration

into web and social content (including shooting and editing photos, directing video projects, basic video
editing, designing graphics optimized for digital platforms).

• Write extensively for digital platforms.
• Oversee any digital marketing campaigns.
• Experience with Search Engine Optimization (SEO)

https://www.cfrichmond.org/About/Our-Story


Social Media Management:
• Oversee the Foundation’s social media channels and develop a comprehensive strategy to maximize its

footprint.
• Conceptualize, create, and publish regular, recurring content (combining text, images, and video) that

communicates success stories, builds meaningful connections, and encourages engagement.
• Identify and develop new practices to reach key audiences with content relevant to their interests.
• Develop and maintain voice and tone across multiple social media strategy.
• Maintain social media guidelines and brand standards.
• Develop and implement social media campaigns.
• Use metrics and analytics to evaluate the performance and effectiveness of social media strategies and

organic and paid campaigns; develop regular, customized reports to shape decisions about social media
planning and engagement.

Website Management:
• Partner with the Marketing Team and across the Foundation to maintain consistent, compelling website

content.
• Serve as primary editor and principal contributor for website content.
• Conduct regular website audits to ensure websites are up-to-date, accurate, and optimized.
• Select and edit photos for website.
• Use metrics and analytics to evaluate the performance and effectiveness of web content; develop regular,

customized reports to shape decisions about website planning and engagement.

QUALIFICATIONS: 
• Demonstrated social media platform fluency (Facebook, Twitter, Instagram, LinkedIn, and YouTube) as part

of a business strategy.
• Web content management system knowledge.
• Strong experience in digital advertising, demand generation, and digital marketing principles.
• Experience with email marketing and automation platforms (ie Mailchimp or Constant Contact) and social

media management tools.
• Ability to learn new programs and adapt to new technologies quickly.
• Strong knowledge of website and social media analytics tools, including Google Analytics.
• Knowledge of data management principles.
• Exceptionally skilled at project management and multitasking.
• Strong eye for storytelling.
• Clear and concise written and verbal communications skills.
• Ability to collaborate and an affinity for teamwork.

• Bachelor’s degree in communications, marketing, journalism, or related field, preferred.
• 3-5 years of experience plus two years professional experience – or equivalent combination of education

and related work experience – is required.
• Experience with writing for a variety of audiences and channels, web content development, social media

strategy and management, and analytics is required.
• Video editing, digital marketing, email marketing, photography, and basic graphic design skills are a plus.

If you are interested in this position, please visit cfrichmond.org/About/Careers or send your cover letter, 
resume and salary requirements to careers@cfrichmond.org. No phone calls or agencies please. 

Don’t meet every single requirement?  We are dedicated to building a diverse, inclusive, and authentic 
workplace, so if you’re excited about this role but your experience doesn’t align perfectly with every 
qualification, we encourage you to apply anyway.  You may be the right candidate for this or other roles. 

EDUCATION & EXPERIENCE: 

https://www.cfrichmond.org/About/Careers
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